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Northeast Tennessee and Southwest Virginia Fall Social Recap 
 
Tourism and hospitality leaders, businesses, and supporters from across state lines in Northeast Tennessee and 
Southwest Virginia met on Oct. 30 at Bristol Station Brewery in downtown Bristol TN/VA for a regional fall 
update and social. 

Representatives from Northeast Tennessee Tourism Association and Friends of Southwest Virginia provided 
quarterly updates including Northeast Tennessee Tourism Association Executive Director Alicia Phelps, 
Friends of Southwest Virginia PR & Marketing Director Jenna Wagner, Creative Economy Development 
Specialists Emily Mayo and Ida Walker, Development Programs Administrator Marcia Dempsey, and SWVA 
Chef & Culinary Ambassador Charles Parker. 
 
Both organizations stressed the importance of working together while illustrating past, current, and future 
projects that both the Northeast Tennessee Tourism Association and Friends of Southwest Virginia have shared 
collaboration. 
 



 

The Northeast Tennessee Tourism Association was named the 2019 Tennessee Destination Marketing 
Organization of the Year by TNHTA. It was chartered in 1977, and is a non-profit tourism promotion and 
agency that serves and supports Carter, Greene, Hancock, Hawkins, Johnson, Sullivan, Unicoi, and 
Washington counties in Tennessee, as well as portions of Southwest of Virginia. The organization also serves as 
one of nine statewide regional tourism organizations recognized by the Tennessee Department of Tourist 
Development. The organization’s mission is to serve as a catalyst to enhance regional economic and community 
growth through the promotion and development of tourism. 

Tourism is the second largest economic driver in Tennessee, with Northeast Tennessee generating more than 
$877 million in direct tourist spending, more than $189 million in payroll while employing nearly 6,800 people, 
and generating more than $26 million in local sales tax receipts annually. 
 

 
 
Representing 19 counties, the Friends of Southwest Virginia’s mission is to preserve, promote and present the 
cultural and natural assets of Southwest Virginia, work in partnership in the region to generate economic 
development, provide educational and cultural opportunities for the general public and students of the region, 
and to showcase the cultural assets of SWVA at the SWVA Cultural Center & Marketplace (formerly 
Heartwood). 
 
 


