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Northeast Tennessee Tourism Representatives Deliver New Brand in a Sweet Way 

 

The new brand for Northeast Tennessee is being delivered in a unique 

way across the eight county region.  Representatives from the 

organization’s board of trustees have been hitting the streets, visiting 

with local media employees and delivering cupcakes showcasing the 

“There’s More” brand. 

 

After the organization officially launched the new brand in Nashville on 

March 8 during the Northeast Tennessee Tourism Legislative Breakfast, 

Executive Director Alicia Phelps has been busy delivering colorful 

cupcakes to media outlets across Northeast Tennessee. 

 

“We felt this would be a unique way to really convey the brand to our 

local media partners and thank them for all they have done, and continue 

to do, in support this organization and tourism,” Phelps said.  “Food City 

has always been a great supporter for tourism, so I knew they would be 

up to the task of creating a cupcake detailed enough to showcase the 

exact colors and style of our new logo.” 

 

So far, trips have been made to Rogersville, Greeneville, Unicoi County, 

Johnson City and Jonesborough newspaper, radio and television stations.  

Future visits this summer will 

include media outlets in Bristol, Kingsport, Johnson County, 

Hancock County and Elizabethton.   

 

“The cupcakes have been very well received, especially when we 

stop by on a Friday or around lunch time,” Phelps said. “We know 

the staff at media outlets work very hard and just a simple thank you 

with some sweet treats has really opened up the conversation about 

Northeast Tennessee Tourism’s future goals, upcoming events and 

inspiration behind our new brand.” 

 

In addition to speaking with local media representatives, an 

aggressive digital and social media campaign just kicked off with 

assistance from the High Road Agency in advisement of Northeast 

Tennessee Tourism’s cooperative group consisting of representation 

from each of the region’s major tourist sectors. 

 

 

 

Alicia Phelps and Jonesborough Tourism 

Director Cameo Waters deliver cupcakes to 

Jonesborough Herald & Tribune staff on 

production day. 

The cupcakes made by Food City, showcased the new 

brand of Northeast Tennessee including vibrant colors and 

script font. 


